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1. Information on how to enter forms part of the terms and conditions of entry. Acceptance of the 
prize or use of any part of the prize is deemed acceptance of these terms and conditions. 

2. The promoter is Qantas Holidays Limited (ABN 24 003 836 459) of 197-201 Coward Street, 
Mascot, NSW, 2020 (telephone number: 13 27 87) (Promoter) 

3. The promotion commences at 3.00pm (AEST) on 14 July 2010 and closes at 11.59pm (AEST) on 
12 September 2010. (Promotion Period) 

4. Entry is open only to Australian residents over the age of 18, who are employed as travel 
consultants by an IATA- approved travel agency physically located in Australia, which sells 
products offered by the Promoter (Eligible Consultant), excluding directors, management, 
employees and their immediate families of the Promoter and its related bodies corporate and 
registered travel companions of employees of the Promoter and its related bodies corporate. 
Entry is not open to Flight Centre Limited employees. 

5. To enter, Eligible Consultants must, during the Promotion Period, book and deposit through the 
Promoter, any 2010 Toyota AFL Grand Final Package which is offered by the Promoter (Eligible 
Booking). 

6. Eligible Consultants will automatically receive one entry into the incentive for each Eligible 
Booking. Multiple entries are permitted. 

7. The Promoter is not responsible for any lost, late or misdirected entries. 

8. The decisions in awarding the prizes are final and no correspondence will be entered into. 

9. There will be 1 major prize (Major Prize) and 15 minor prizes (Minor Prizes). The maximum 
total prize value is $5,358, based on the recommended retail value at the time of printing. The 
Promoter accepts no responsibility for any variation in the value of the prizes. 

10. The Major Prize will be awarded to the Eligible Consultant who records the highest number of 
Eligible Bookings during the Promotion Period. In the event that two or more Eligible Consultants 
record an equal number of Eligible Bookings, the prize will be awarded to the Eligible Consultant 
whose Eligible Bookings together have the highest gross revenue.  

11. The Major Prize is: 

a. 2 return Economy airfares from the winner’s nearest capital city to Melbourne flying Qantas 
Airways; 

b. 2 tickets to the Pre-Match AFL function on 24 September 2010 at the AFL Events Club; 

c. 2 tickets to the 2010 Toyota AFL Grand Final on 25 September 2010; and 

d. 2 night’s twinshare accommodation at the Crowne Plaza Melbourne. 

12. A Minor Prize will be awarded to the Eligible Consultant who records the highest number of 
Eligible Bookings in their Region during the promotion periods set out below (Minor Prize 
Promotion Periods). In the event that two or more Eligible Consultants record an equal number 
of Eligible Bookings, the prize will be awarded to the Eligible Consultant whose Eligible Bookings 
together have the highest gross revenue. In the event that there is no winner in a Region during 
a Minor Prize Promotion Period, the Promoter reserves the right to award the relevant Minor Prize 
to the Eligible Consultant who, during the Minor Prize Promotion Period, has the higher number of 
Eligible Bookings nationally, but has not received a Minor Prize in the relevant Minor Prize 
Promotion Period. The Minor Prize Promotion Periods and winner announcement dates are as 
follows:  
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Promotion Periods     Winner Announcement 

• 14 July – 25 July 2010    27 July 2010 

• 26 July – 8 August 2010    10 August 2010 

• 9 August – 22 August 2010    24 August 2010 

• 23 August – 5 September 2010   7 September 2010 

The minor prize winners will be notified by phone and in writing on the above announcement 
dates. The names of the minor prize winners will also be published on the Industry Sales website 
at www.qantasholidays.com.au/agents. 

13. Each Minor Prize consists of a double pass to a 2010 AFL game (ticket only). These double 
passes must be used for one of the rounds specified. 

Minor Prize Period 1: Wednesday 14 July - Sunday 25 July 

• VIC  Agent (rounds 18-21) 

• TAS Agent (round 21) 

• ACT/NSW/QLD Agent (ACT/NSW rounds 18, 19 & 21, QLD rounds 18 & 20)  

• SA/NT/WA Agent (Rounds 18-21) 
 
Total of 4 double passes 
 
Minor Prize Period 2: Monday 26 July - Sunday 8 August 

• VIC Agent (rounds 20-21) 

• TAS Agent (round 21) 

• ACT/NSW/QLD Agent (ACT/NSW round 21, QLD round 20) 

• SA/NT/WA Agent (rounds 20-21) 
 
Total of 4 double passes. 
 
Minor Prize Period 3: Monday 9 August - Sunday 22 August 

• VIC Agent (final series game wk 1-2). 

• TAS Agent (final series game wk 1-2). 

• ACT/NSW/QLD Agent (final series game wk 1-2). 

• SA/NT/WA Agent (final series game wk 1-2). 
 
Total of 4 double passes.  
 
Minor Prize Period 4: Monday 23 August - Sunday 5 September 

• VIC/TAS agent (final series game wk 3). 

• ACT/NSW/QLD agent (final series game wk 3).  

• SA/NT/WA agent (final series game wk 3). 
 
Total of 3 double passes. 

14. Minor Prize winners will remain eligible to win the Major Prize. 

15. If a prize or any part of a prize cannot, in the opinion of the Promoter, be provided for any 
reason, then the Promoter reserves the right to provide an alternative prize or part of a prize 
(including to an alternative destination) to the same value as that part of the prize being 
replaced.  

16. The prize does not include travel insurance, passports, visas, meals, taxes not included in the 
price of the ticket, ground transportation or any other costs of a personal nature not stated. 
Compliance with any health or other government requirements is the responsibility of each prize-
winner and his or her companion. Prize travel is subject to Qantas’ General Conditions of 
Carriage. 

17. The winner of the major prize and their companion will not accrue Qantas Frequent Flyer points 
on the prize travel or accommodation. An upgrade cannot be purchased on airfares with cash or 
Qantas Frequent Flyer points. 
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18. Each prize must be taken as stated and no compensation will be payable if a winner is unable to 
use the prize as stated. Prizes are not exchangeable or redeemable for cash or other goods or 
services.  

19. The Major Prize cannot be transferred to any other person, unless agreed to by the Promoter. 
There can be no changes made to travel arrangements once tickets are issued. If the Major Prize 
is not utilised by 25 September 2010, it will be forfeited.  

20. Minor prizes can be transferred to another person. If a minor prize is not utilised for the last 
available round during the relevant period and in the relevant state, it will be forfeited. 

21. The major prize winner will be notified by phone and in writing by 17 September 2010. The name 
of the Major Prize winner will also be published on the Industry Sales website at 
www.qantasholidays.com.au/agents. 

22. If any act, omission, event or circumstance occurs which is beyond the reasonable control of the 
Promoter and which prevents the Promoter from complying with these terms and conditions, the 
Promoter will not be liable for any failure to perform or delay in performing its obligations and 
the Promoter reserves the right (subject to any applicable law) to cancel, terminate, or modify or 
suspend this promotion. 

23. The Promoter, its related bodies corporate and their respective officers, employees, contractors 
and agents (Promotion Parties) will not be liable for any losses, damages, expenses, costs or 
personal injuries arising out of this promotion, the promotion of this promotion or the use of any 
prize, including but not limited to any breach of these terms and conditions, contract or tort 
(including negligence) and any other common law, equitable or statutory remedy (Damages) 
whatsoever, including but not limited to direct, indirect and consequential Damages, including 
Damages that cannot reasonably be considered to arise naturally and in the ordinary course of 
things, even if those Damages were in the contemplation of the Promotion Parties. 

24. The exclusion of liability in clause 23 does not apply to limit or exclude liability:  

a. for personal injury or death suffered or sustained in connection with the supply of goods or 
services which are supplied by the Promoter in the ordinary course of business. To remove 
doubt: third party goods or services, which other than in connection with this promotion, are 
in the normal course of business supplied by a third party unrelated to the Promotion 
Parties, are not supplied by the Promoter in the ordinary course of business; and the 
Promoter’s Conditions of Carriage and General Booking Conditions (and any exclusions 
contained therein) apply despite any statement to the contrary in these terms and 
conditions; or 

b. to the extent it is not permissible at law to limit or exclude liability in the manner 
contemplated in that clause (in which case that liability is limited to the maximum extent 
allowable by law).  

25. Subject to any applicable law, in the event of an entrant being unable to satisfy these promotion 
terms and conditions or forfeiting or not claiming the Major Prize by 21 September 2010, the 
Promoter reserves the right to award the Major Prize to the Eligible Consultant who records the 
next highest number of Eligible Bookings during the Promotion Period. A winner awarded the 
prize by this method will be notified by phone and in writing on 22 September 2010. The name of 
the winner will also be published on the Industry Sales website at 
www.qantasholidays.com.au/agents . 

26. Entry details remain the property of the Promoter. The name and photograph of the winner may 
be used for promotional purposes by the Promoter, unless the winner otherwise notifies the 
Promoter at the time of accepting the prize. Entrants consent to the Promoter using personal 
information provided in connection with this promotion for the purposes of facilitating the 
conduct of the promotion and awarding any prizes. Without limiting the foregoing, entrants’ 
personal information provided in connection with this promotion will be handled in accordance 
with the Promoter’s Privacy Statement, a copy of which is available at 
http://www.qantas.com.au/travel/airlines/qantas-holidays-privacy-statement/global/en. 

27. Receipt of a prize may have Fringe Benefits Tax (FBT) implications.  To the extent that there is 
any FBT liability, this will be paid for by the employer of the recipient. The grossed-up value of a 
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prize and any other Fringe Benefits the recipient receives during the course of the FBT year may 
be reported on the recipient's annual PAYG Payment Summary as required by taxation law.   

28. AFL Authorised On-Seller Code AFLOS10/31. 

 


